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«OAa T amtAd €xouv ANDA»

Ouoppeg kat amA&g atiyuég {wvtavevouy atny 086vn and v urmipa AADA

ABnva, 30 Amtpthiov 2014 - Adve OTL TO HUOTIKO Yla pia EExwpPLoTh KABNUEPLVOTNTA Eival
Ol MIKPEG QATAEG OTLYHEG TIOU TNV amapTi(ouv. Ta OTLYMOTUTIA EKEVAL TIOU —TEAKA- HOG
QPAVOUV €V XOUOYEAO, Ol KATAOTATELG TIOU VOOTOAYOUE, Ol ouvnBeleg TTou ayamape. ‘O, Tt

OTAO ATTAOTIOLEL OUTWG A GAAWG TNV TIEPITIAOKN KOBNUEPVOTNTA HOG.

‘OAa gkelva, T UKPA OAAG TOOO OUCLACTIKY, TIOU opop@aivouv tn {wh HOG ATOTEAECOV
TNy €UTVEUONG Yo TNV Pmupa AA@a. Méoa amd Tn vER TNG TNAEOTITIKN KOPTIAVIA HOG
METOUPEPEL OE OTIYUEG, TIOU Alyo-TIOAU OAotl €xoupe (oel kot (OUPE OKOUN YL VO OG

uttevOupioel 6L «OAa T amAd £xouv AAQO».

STIYHEG OTIWG OTAV N MEPQ EEKVA PE Eval XapOyEAO, OTav TIaielg TAPAL pe Tov emti 40 xpodvia
KOAUTEPO 00U PIAO, OTAV PEVYELG ETUTEAOUG SLOKOTIEG, OTAV (IAOL KOl CLYYEVEIG YEAOUV
podepévol yopw omd 1o TPaTE(L, OTaV TPAYOUSAG TapAPWVa 0AAG Sev og voldlel, i oTav

koG live koL XOPEVELG TO ayaTINEVO GOV TPAyoUdL.

Méoa amd 1o véo TNAEOTTIKO omoT TG AAPa, Tou PBplokeTal Adn otov agpa, Seite Tov
EQUTO 0OOC OFf KOTOOTAOELS YVWPLLEG YEMATEG ouvaioBnua kot  awolodoia, kot
OlyOTPOYOUSHOTE TO KAQGOIKO, OyomnUeEVO «AKpOyloAlEg — Agllva» Tou BaoiAn Tottodvn

oTtnVv ouyxpovn anddoon tTwv Imam Baildi, 66 xpovia PeTA TNV TIPWTN NXOYPAPNON.

‘Otav n anmAdtnTa Kat n SVvaun TG OTIYUAG EUTIVEEL, 0TV N peAwdia evdg ayarnuévou
KAQGLKOU TPayoudlov g€ EEaNKWVEL TOTE N KTUPO AAPO CUYKEVTPWVEL O, TL dAnBwo {ovue

KOONUEPWA Kal pag YepICEL XapOyeAa. MaTl TEMKA... <OAa T oTA& €xouv AADA»,

H véa kaumavia @épel tnv vmoypa®n tng Soho Square Athens, evw tnv mapaywyn

emueAnBnke n Foss Productions.
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Aiya Aoywa yia tTnv AAGA

H pmopa AADPA gival por omd TG TOAXLOTEPEG MAPKEG UTTUPOG 0TNV EAAGSQ, kaBw( KUKAOPOpNOE TO
1961. Ymnpée n mpwTn Mmupa gupeiag KukAopoplag pe EAANVIkG oOvopa. Moapdystal pe tnv S
moapadootakn ouvtayr amnd EAANVIkO KplBdpL, evw TO PTOUKAAL TNG SLATNPEL APKETEG OUOLOTNTEG e
TO TIPWTO UTIOUKAEAL TNG AADPA Tng Sekaetiog Tou '60. ALXBETEL XPUCOKITPIVO XPWHC, OTIOAO APWHN
Buvng Kol HoyLag KL elval EVKOAOTILOTN KoL SPOCLOTIKH. ZUVOSEVEL OAEC TIG OTIAEG KOL OLOPPEG OTLYHES
HOG, VW TAPLAdel amOAUTA PE TIG EANNVIKEG YEVOELG. Ta TEAEUTAIO XPOVIO OAOEVA KOL TIEPLOTOTEPOL
‘EMNVEG TNV €TAEYOUV KOL QUTOV TNV KoBLOTA Hia amo TG TILO YPHYOPd QVOTITUCOOMEVEG UAPKEC

pmupag otnv EAAGSa.

Mo tepLocoTEPEG TIANPOPOPIEG:

Mapéva Mamoaxaporaurmoug, Hill + Knowlton Strategies, 210 6281800,

marilena.papacharalampous@hkstrategies.com

Eiprivn Zravov, ABnvaikn ZuBomotia, 210 5384491, irini_spanou@heineken.com
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«All simple stuff have ALFA»

Beautifu and simple moments come to life on Alfa beer TVC

People say that the secret for a unique daily life are the small and simple moments that are
part of it. All these occasions that let us smile, all situations that make us nostalgic and all
things we love. Whatever is simple simplifies and makes more beautiful our complicated daily

life.

All these things that make our life more beautiful inspired Alfa, which launched its new TV
campaign, highlighting moments that all of us recognize and connect, reminding us that “All

simple stuff have Alfa".

Moments like beginning your day with a smile, or playing “tavli” with your best friend for
almost 40 years, or being on vacations, or enjoying your lunch with friends and family, or
singing unsuccessfully but nobody cares, or enjoying your favorite band and dancing at a live

performance.

In Alfa new TVC, you can recognize yourself in familiar moments, full of warmth and optimism,
and hum the classic song of V. Tsitsanis “Akrogialies Deilina” (Beaches and Sunsets)
remastered in a contemporary way by the band Imam Baildi, 66 years later from its first

recording.
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When the simplicity and the power of the moment inspires, when the melody of your favorite
song stays in your mind, then Alfa concentrates all these moments of daily life and make us

smile. Because... "All simple stuff have Alfa".

The new campaign was developed by Soho Square Athens, and production was undertaken

by Foss Productions.



