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To Bpafeio Kowvov amné tnyv Fischer yia 4" cuveyn xpovid
oto PeoTifaA FaAdd@wvou Kivnuatoypdagov
A91jva, 28 Moptiov 2014 : H umipa Fischer anévelue to Bpapeio Kool oto 15° PeotifdA
FraAAdpwvov Kivnuatoypdgov, to onolo €pi&e tnv avAala Tov tnv Tetdptn 26 Maptiov

oTOV Klvnuatoypdgo AANAO.

H amovour tou Bpafeiov Kowvou Fischer amotédece kopupala oTiypr tng TEAETAS ANENng
Tov DeoTPAA, TOU TPAYUATOTOW|ONKE TTAPOLGIA ONUAVTIKWY TTPOCWTIKOTNTWY TNG
Téxvng Kat Tou ToAtiopov. Nikrtpla avadelxOnke n tawvia «Ta kaAvtepa épyovtat [ Les
beaux jours» tng Marion Vernoux , ) omola katd@epe va Eexwploel ota pdtia Twy Beatwy,
avdueoa o€ OAEC O0EG CUUUETEXAY OTO SLAYWVIOTIKO KOoPUATL Tou PeoTiBAA. EKTdg amd
™ Swdkplon n Fischer Ba mpoo@Epel To TOCH TwWVY 6.000 €VPW YLoL TNV TPOWONON TNG

Tawlog 6To EAANVIKO KOLWVO.

To Bpapelo amévelpwe o Marketing Director tng ABnvaiknig ZvBomouag, K. Alexander Koch.
AvakowmyvovTtag Tov VIKNTH, 0 K. Koch euxapiotnoe Bepud to kowd kat to PeoTBAA Kat

TéVIoE TN onuacio Kat TNy TavTion avtoL Tov Oeouo Ye T Fischer.

Tnv TeAeT] ANENg T{Unoav LE TNV TTapouoi(o TOUG EKTTPOCWTTOL TOU SUTAWATIKOU, KAl TOU
TLOALTIOTIKOU XWpov, LETA&V Twv omolwy o TpeaPng tng NaAAlag otnv ABrjva Kog Jean Loup
Khun-Delforge, n Valeria Bruni-Tedeschi, oknvoB€tida otng tawviog Anéng «Evag mopyog
otnv Itadia / Un chateau en Italie», o dtevBuvtrig Tou TepPlodikov ZINEMA K. Op€otng
Avdpeaddxng, o nOomoldg Kal TPOESPOC TNG KPLTIKNG ETLTPOTNG K. Mwpyog Xwpawdg n

noomoldg Ka. Fwyw Mmpéumou K.a.

H Bpadid oAokAnpwONnKe Pe €va peydAo party, mov dlopydvwoe n Fischer oto Black Duck
Garden, 6mov ot tpookekAnuévol Staokédaoav pe {wvtavr] pouoikr ard toug Gadjo Dilo kat

TIOPEQ LE TNV TILO OLVEPIA pTtipa.
T€AOG

MNa epltoodtepeg MANpodopies:
- Mapthéva Mamayopordumoug, Hill & Knowlton Strategies, 210 6281811,
marilena.papacharalampous@hkstrategies.com
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